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COMMUNICATION AND DESIGN

At GoodWords we understand that 
everything seen, said, heard, written, 
read (or even thought) about your 
company, product or event will have a 
direct positive or negative impact on 
your business or brand. 

Understanding this allows us to help you to take 
your business to a whole new level: improve and 
enhance your corporate image and awareness; 
communicate your products and services better; 
increase your customer reach, connection and 
conversion - and allow you and your team to enjoy 
the many benefits. 

Who We Are
GoodWords is the highly skilled and creative 
partnership between brand marketing and 
communications specialist; Stephen Cook and 
visual communications specialist,  
Anthony Morrison.

Together, the partners have experience across all 
areas of written, visual and verbal marketing and 
communications, in both the public and private 
sectors; across Australia and internationally.

With a determination and commitment to work 
smart for every client since it began in 2001, 
GoodWords constantly taps into this diverse 
professional knowledge and contact base to 
produce innovative and appealing solutions for all 
our clients. This “can-do” attitude and strategic 
forward-thinking has allowed GoodWords to 
successfully collaborate with a wide range of 
companies to produce individual, truly good work 
that brings enjoyable, fulfilling, positive results on 
every level. 

Our objective is to make something good 
happen for you 

 We achieve this by working with you to 
strategically design and create maximum positive 
impact for your corporate image - from concept 
stage to implementation and management.

 Our multi-disciplined experience and 
knowledge across all areas of communication, 
marketing, public relations and creative and 
graphic design, ensures your brand is recognised 
within your target market. 

 Having worked across a wide range of written 
and visual communication areas, GoodWords 
understands your brief and your industry sector.

Our core services include a range of 
strategic communications and creative 
design capabilities:

• graphic design
• copywriting
• web design 
• web content and  information   
 architecture
•  advertising design and copy
• editorial direction and publication   
 management

• crisis and issues strategy
• marketing and communications   
 strategy 

SOMETHING GOOD IS HAPPENING
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Stephen Cook has over 30 years’ 
experience in copywriting, brand 
communications, event management and 
marketing. He is also an accomplished 
public speaker; radio and events 
presenter and voiceover artist. 

He established GoodWords in 2002 and 
provides clients with unique business 
creation and brand management 
perspectives and innovative online and 
offline strategies. This is based on his 
diverse knowledge and experience as 
a journalist, copywriter, web content 
developer and information architect, 
celebrity manager, event producer 
and marketing and communications 
executive.

Stephen began his career as a journalist, 
working for News Ltd and TV Week/
Southdown Press. 
His past roles include: 
• Public Relations Manager and  

also Media Advisor for the Sydney  
2000 Olympic Games; 

• National Marketing Services  
Manager for Soccer Australia; 

• Senior Publicist for SBS Television 
(where he also worked as an on-
camera presenter and scriptwriter); 

• Celebrity Manager and, later, General 
Manager of Markson Sparks;

• Corporate Media Relations/
Communications consultant for  
Sydney Opera House.

Past clients include: KFC, New Zealand 
Natural Ice Cream, Wella Hair Care, ABN 
AMRO, Sydney Olympic Park Authority, 
Page Kirkland Group, Hamilton Island 
Enterprises, Ansell Asia-Pacific, Gold 
Coast Tourism, Visual Industries 
Suppliers’ Association, Toi Toi Films, 
Simple Business Solutions, Event Planet, 
Queensland Fire and Rescue Services, 
The Southport School, Hanson Media 
Group, First Class Brands Group, Surfers 
Paradise Alliance, MLC Shopping Centre. 

He has also created, written and voiced 
successful advertising campaigns; 
acted as MC/host for public, media and 
corporate events; and, produced, created 
and directed large-scale charity and 
corporate branding spectaculars.

More recently, following previous 
appearances as a commentator and 
reviewer on ABC Coast-FM, Stephen 
has been heard as a presenter on ABC 
Local Radio, on the digital and online 
network nationally during 2011 and 2012. 
Between June and December 2012, he 
also presented and produced his own one 
hour, weekly interview show, The Light 
Agenda on BlogTalkRadio.com’s InLight 
Radio and currently hosts the US Sunday 
evening program Lift Your Spirit. He is 
also news editor of the spiritual blog 
Golden Age of Gaia.

Expertise
•  copywriting – all forms
•  advertising  concepts and copy
•  editorial and advertorials
•  scriptwriting
•  speechwriting
•  business plan preparation and writing
•  editorial direction
•  website content development
•  information architecture
•  crisis and issues management   
 inventory and strategy
•  brand strategy
•  marketing strategy
•  communications strategy
•  public relations
•  media relations
•  radio presenter/producer
•  voiceovers - corporate/character
•  event creation and management 
•  event and function MC

STEPHEN COOK
Marketing/Communications Director
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Anthony Morrison has over 26 years’ 
experience in all forms of art direction 
and graphic design including logo 
development, corporate branding, image 
creation, website design, advertising, 
product packaging and print production.

As Creative Director of GoodWords, he 
uses his diverse, hands-on experience 
in innovative, commercial and functional 
design. He continues to work on logo 
concept creation and branding, website 
design, advertising, marketing collateral, 
book covers, prospectuses and a range of 
other creative projects for a wide range 
of industry sectors. Clients have included 
Jupiter Agency, Queensland University, 
The Southport School, You & Me 
Foundation, Simple Business Solutions, 
Eve&Ruby, mypet247, Fiona Norman 
Chiropractor, Event Planet, Sounds in 
Sync, SignEngine and Insurance Choice.

Anthony holds a Bachelor of Arts, 
majoring in Visual Communication from 
the Sydney College of the Arts (now part 
of the University of Technology, Sydney) 
and is also a contemporary abstract 
artist. His artwork has been represented 
by several leading galleries, including 

Libby Edwards Galleries (Melbourne, 
Sydney, Brisbane) and Harrison Galleries 
Paddington, Sydney where his 2012 
Illumination exhibition was held..
 
Anthony began his career as a graphic 
designer with the NSW Educational 
Resources Unit before joining Skansen 
Giftware as Art Director in 1990. 
During his four years with Skansen, 
he was responsible for overseeing the 
organisation’s complete design, printing, 
packaging and advertising needs.  
He worked from concept to marketing 
phases with new product ranges - 
conceiving new product ideas, designing 
their look, creating final packaging and, 
finally, preparing all advertising and 
marketing collateral.
 
In 1993, he opened his own design 
agency, Image Expressions Design,  
where he was responsible for logo design, 
packaging, print advertising campaigns, 
brochures, diaries, in-house stationery, 
catalogues, direct mail and advertising 
for a wide range of corporate clients.  
These included Sotheby’s Australia, 
Sotheby’s International Realty,           
Broad Australian Accent, Raine and 

Horne Real Estate, Drew Lindsay  
Real Estate, Sweet Ring Confectionery 
Company, Renaissance Advertising 
Marketing, Blue Hawaii Surf and  
Wemyss Australia. 

He also designed a range of celebrity 
calendars, including top-sellers for Kylie 
Minogue, Anne Geddes, Dannii Minogue, 
Dame Edna Everage, Mr Bean, Kimberley 
Davies, John Laws, Graeme Monro’s 
Australia, Kate Fisher, Forum Men and 
Penguin Books.
 
Between 2000 and 2002, Anthony 
expanded into the areas of architectural 
and interior design, styling and landscape 
architecture and worked privately, 
undertaking major home renovation 
and design projects. In 2002, he 
decided to further pursue his interest in 
architecture and home design, studying 
Architectural Technology at the Sydney 
Institute, graduating with a Distinction 
- Architectural Technology, Certificate - 
Level 4.
 
He became Creative Director of 
GoodWords in 2004.

Expertise
•  logos
•  branding
•  web design 
•  magazine design
•  book cover and manuscript design
•  corporate brochures and flyers
• stationery and business cards
• catalogues
•  presentations
•  annual reports
• prospectuses
•  calendars and diaries
•  signage and banners
•  advertising design 
•  packaging
•  image and style guides
•  photo and image re-touching  
 and collage/montages
• cartoon/mascot characters
•  illustration
•  concept visuals

ANTHONY MORRISON
Creative Director/Graphic Designer
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  BUSINESS STATIONERY

Suite 1, Level 3
104  Commonwealth Street

Surry Hills     NSW    2010
T   02 9280 4743
F   02 9280 4743

www.imageination.com.au

 

PROPERTY MARKETING

PROPERTY MARKETING

celebrate the important moments with personalised jewellery...

T: (02) 9773 5667   M: 0401 223 910   
E: danny@signengine.com.au
A: unit 3 / 39-41 Marigold Street Revesby NSW 2212 

Daniel Edwards
Managing Director

simplify
solve

succeed
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  COPYWRITING

THE S YDNEY SUITE . LOT 78-80  . J ONES BA Y W HARF . PIRRAMA ROAD  . PYRMONT POIN T

Entertaining comes to life with the vitality of Sydney Harbou r

as your backdrop. M eetings and corporate functions will be

remembered for their relaxing and picturesque setting. C lients

a rriving by water taxi? It’s the epitome of everything that is

Sydney. Or maybe you need to shoot the breeze and take a

breath of fresh air as you consider your  next successful deal? 

There’s no pier pressure here. 

A
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A
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As strange as this may sound, my inspiration for this dish came 
from the diet of a quail. I was looking for an interesting game 

bird dish and the image of a small bird pecking on its seeds and 
corn came to mind. It evolved, artistically, from there, as did the 
presentation on the plate.

I first trialled the dish on qualia’s tasting menu at the end of last year. Back then, it came without 
the pork jowl. It has since enjoyed several popular interpretations as I have continued to change 
little things to improve the overall look and taste. 
I have always loved the marriage of sweet corn and smoked ham - it was my favourite soup as a 
child - and so I added the sweet corn puree and jamon Iberico. 
I love that this dish is so textural and offers many pleasant sensations on the palate: including the 
softness of the sweet corn puree contrasting with the crunchiness of the seeds and crispy jamon. 
More recently, I added the jamon gel ribbon and I feel it brings the dish together really nicely".

Tea Smoked Quail, Pork Jowl, Seeds, 
Sweet Corn and Jamon Iberico

qualia – Executive Chef, Alastair Waddell

Wine Match Robert Oatley Signature Series Mornington Peninsula Pinot 
Noir 2010

This new release Pinot Noir from Bob Oatley is an ideal partner for the smoky, 
slightly savoury yet delicate notes of this dish. Wine advisors will tell you game 
foods are an ideal match for a Pinot but the reality is that pairing the two is more 
complex; this is an excellent case in point. It's a dish with subtle, light flavours 
so it needs a softer, gentler style of Pinot like this one, awarded 92 points by 
James Halliday and winning fans around the nation.

With access to some of the world’s highest quality ingredients  

and fresh produce and the creative inspiration of the Great Barrier 

Reef, its environs and climate, Hamilton Island offers some of  

the best dining experiences of anywhere. Three of the island's  

talented Executive Chefs - qualia's Alastair Waddell, Bommie's 

Nicholas Gomez Duran and Adam Woodfield, of the island's new 

Asian-influenced Coco Chu - share their current favourite creations.

PHOTOGRAPHY JULIAN KINGMA   STYLING NICKY TINDILL 

COMPILED BY STEPHEN COOK AND DARREN JAHN

"

qualia - Executive Chef, Alastair Waddell  
Tea Smoked Quail, Pork Jowl, Seeds,  
Sweet Corn and Jamon Iberico
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A far cry from his early years in the NSW country town of 
Coonamble, the popular, creative Australian patissier  
Adriano Zumbo brings his Great Barrier Reef inspired  
High Tea to qualia during Audi Hamilton Island Race Week

Adriano Zumbo, the patissier known 
Australia-wide for his ‘mile-high’ 
croquembouche and colourful, 

flavoursome macarons (now known as 
‘Zumbarons’), believes the relatively recent 
revival of the traditional High Tea is due to a 
rare combination of various societal/cultural 
ingredients.

“Firstly, I think that the historic, 18th 
Century fascination with afternoon tea and 
delicate cakes (see A History of High Tea, this 
page/or next) gained momentum because 
that era has been so romantically portrayed 
in films like Marie Antoinette. You also had 
the art of fine chocolate making and beautiful 
petit fours in the movie Chocolat, a few years 
earlier. So these two movies, especially, had 
a big impact on creating the trend,” explains 
the 30-year-old who became a ‘dessert hero’ 
following his appearances on the top-rating 
Australian TV cooking series, Masterchef. 

“Then, there’s the whole New York brunch 
scene. Every Sunday, it seems the whole of 
New York goes out and the people literally 
eat beautiful food all day, while sitting 
around in sidewalk cafes and restaurants; 
laughing, catching up…often enjoying all 
sorts of delicate - and decadent - things like 
cupcakes and tiny, baked tarts. All of which 
are beautifully created and artistically iced or 
detailed. 

“The upmarket afternoon club scene also 
took this on and added indulgent cocktails 
and specially- created sweet and colourful 
alcoholic concoctions, which added another 
element to the mix. 

“And finally, on top of this, you had the 
huge increase in ordinary people’s interest 
- I call it a surge - in food knowledge, food 
preparation, cooking techniques and creative 
home cooking that has come through both TV 
and, of course, the internet, and which has 

opened everyone’s eyes to what is happening 
in food all over the world.”

“All this has resulted in specialty cakes and 
cupcake shops and high teas popping up all 
over the world.”

Adriano will put on his celebrity chef 
whites and bring his highly-creative version 
of the high tea to AUDI Hamilton Island Race 
Week this year, when he hosts the inaugural 
Adriano Zumbo Champagne High Tea at 
qualia on Friday 24 August. 

Online tickets sold out in June. It’s no 
wonder: Adriano is singlehandedly creating, 
experimenting with (even taking into account 
the effect the tropical humidity may have on 
certain key ingredients!) and preparing four 
unique and inspiring High Tea menu items in 
his giant kitchen in Rozelle in Sydney.  Once 
everything is refined, oven (and humidity)
tested and tasted, Adriano will personally 
name each desert item. 

He and his two head chefs will spend 
three days at qualia preparing and plating 
his creations for the exclusive event. One 
hundred lucky guests, seated in qualia’s 
spectacular Long Pavilion, will experience 
the world premiere of an Adriano Zumbo 
signature original dessert inspired by the 
sensory experiences of both qualia and the 
Great Barrier Reef. He is also creating three 
specially-designed cakes which will mirror 
individual elements of AUDI Hamilton 
Island Race Week.

“I can’t give too much away, as I want it to 
be a surprise. But my dessert will pick up on 
the spectacular colours and hues of the reef… 
the blues, greens and aquamarines, and it will 
encapsulate the many sensory experiences 
that qualia offers,“ he reveals.

“Each of the cakes on the stand in 
the middle of the table will be my take 
on exciting elements from Race Week. 

Success
Sweet

A History 
of High Tea
Anna, the Duchess of Bedford  
(1788-1861) is credited as the creator 
of ‘teatime’. 

After realising that her midday meal 
had become smaller over summer - 
and that, by ‘high’ (or mid-) afternoon, 
she experienced ‘a sinking feeling’ 
- the Duchess started having her 
maids bring her a pot of tea and a few 
breadstuffs each afternoon. 

She soon adopted the European tea 
service format: inviting friends to join 
her at Belvoir Castle for an additional 
afternoon meal, at around five o'clock, 
which included small cakes, bread 
and butter sandwiches, assorted 
sweets and, of course, tea.  

This summer practice proved so 
popular, that the Duchess continued 
it when she returned to London, 
sending cards to friends asking them 
to join her for ‘tea and a walking the 
fields’. 

The practice of inviting friends to 
come for tea in the afternoon was 
quickly picked up by other social 
hostesses. 

And, because it was eaten at a high, 
dining table - rather than the low tea 
or what we now call coffee tables - it 
was called ‘high’ tea. 

Some of Adriano's mouth-watering delicacies,  
including far left, gold dusted malted-mikshake  
Zumbarons. Above, Adriano's at work
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Retail

Island Chic

TIME

Nautical Style Nautical Style Resort WearResort WearIsland Chic

H amilton Island features a wide selection of 
retail outlets, including designer clothing and 

fashion stores. Create your own favourite look - 
whether it be Resort Wear, Nautical Style or  
Island Chic - during your visit by taking time to 
browse what’s currently in stock. 

You’ll find all the men's and women's outfits and accessories featured  
here at the island’s following retail outlets: 
Breeze Resort Wear - 07 4946 9277  I  Hamilton Island Designs - 07 4946 8565   

Hamilton Island Jewellery - 07 4948 9857  I  Lord Nelson Menswear - 0459 233 148  

Marina Tavern Retail - 07 4946 8180  I  qualia Boutique - 07 4948 9473  

Spa wumurdaylin - 07 4946 8669  I  Swimwear Store - 07 4946 9281 

The Hut - 07 4946 8273

14       15

Essential
Experiences

No matter where we travel to, friends and family are guaranteed to ask 
us one thing when we get home: “What did you do on your holiday?" 
With Hamilton Island as its gateway, the World Heritage-listed Great 
Barrier Reef is blessed with an enviable variety of unique experiences for 
singles, couples and families to enjoy, all year round. Here’s ten essential 
must-dos - from adrenaline-inducing action to pure, indulgent relaxation. 

Remarkable Reef
There’s no limit to the ways you can explore 
and enjoy the wonders and pure, natural 
beauty of Australia’s Great Barrier Reef. 
Whether that’s from a bird’s eye view, with 
Hamilton Island Air; beneath the surface with 
the fish and coral as you dive and snorkel at 
Bait Reef with H2OSportz; or, on water, with 
Cruise Whitsundays, as they whisk you to 
spectacular Reefworld on Hardy Reef, where 
you can even sleep the night. No matter how 
you make your way ‘out there’, you’ll always 
remember your trip to the Great Barrier Reef 
from Hamilton Island.

Wondrous Whitehaven 
Your trip to the heart of the Great Barrier Reef 
wouldn’t be complete without a day at the  
world-renowned Whitehaven Beach. Why not  
take a full picnic lunch with you?  Whitehaven is 
one of the most beautiful beaches on the planet 
with its brilliant white sand and crystal clear water. 
And the great news is, it’s right on Hamilton 
Island’s doorstep, just a short trip by boat, yacht or 
helicopter. Head to Whitehaven today and swim, 
snorkel and explore for a truly unique  
and unforgettable reef memory.
 

Family Fun
For that extra surge of excitement and a 
good fun family day, Hamilton Island has 
much to offer.  Enjoy the rare and memorable 
experience as you and the kids get up close 
and personal with one of our cuddly koalas at 
Wild Life Hamilton Island, when you join one 
of our exclusive, private koala tours. Tee-off 
at our mini-golf course or strike a pin or nine 
at our seven-lane Kegel 9-pin Island Bowling. 
For those a bit bigger (and braver), the 
island’s go-kart track is designed to challenge 
the best and nothing beats getting out on the 
Whitsunday waters on a Kawasaki jetski.

For further information on all tours and 
activities, contact the Hamilton Island Tour 
Desk on 07 4946 8305, or 58305 (in-house) 
or visit the Tour Desk in the main Resort 
Centre at Catseye Bay.

www.hamiltonisland.com.au/activities

Fine Flavours
With our executive chefs continually creating something wonderful to tempt your taste buds, 
you’ll be spoilt for choice. Coca Chu, our new Asian-inspired restaurant offers something to 
suit the local climate. Bommie, in the Hamilton Island Yacht Club, offers elegant waterfront fine 
dining. Or make a reservation and sample Executive Chef Alastair Waddell’s beautiful creations 
at qualia’s Long Pavilion. For lunch with a view over the southern Whitsunday Islands try the 
Hamilton Island Golf Club. There are also many family-friendly choices at Romano’s, Mariners, 
Sails and Manta Ray Café. Remember, it’s always best to make a reservation.

Sailing Sensations
Your options are endless when it comes to 
sailing the Whitsundays from Hamilton Island. 
From instruction for beginners to offshore 
skipper and international qualifications, stay 
and sail packages or skippered charters. Ride 
the gentle breeze on a motor yacht. Or ‘hang 
out’ on the trapeze aboard Adrenalin Rush, a 
36-foot Nacra catamaran. 

Feeling Free
Get back to nature and enjoy the local flora and fauna on any of our 20 kilometres 
of peaceful walking trails. Or take a free audio tour of our Passage Peak Walk or 
Village Trail in a variety of languages. Hamilton Island also provides all guests with 
complimentary use of catamarans, windsurfers, kayaks and stand-up paddle boards 
from the activities hub on Catseye Beach. 

Honestly Hooked
Feeling the lure of the line? Renegade 
Fishing Charters offers private and share 
charters. The crew will even help you to 
clean and prepare your catch – ready for your 
evening meal. Or hire a dinghy and explore 
the local waterways. Hamilton Island dinghy 
hire will also supply your bait and tackle. 

Golfing Green
The 18-hole Hamilton Island Golf Club 
hosts the inaugaral Hamilton Island PGA 
Professionals Championship later this year 
(pages 44-47). This spectacular course is 
open year-round for all guests to use – just 
a quick ferry ride from the Hamilton Island 
Marina across to nearby Dent Island. Head 
to our Pro Shop to get your gear or hire a set 
of Callaway golf clubs from the Clubhouse. 
Then, after your round, enjoy lunch with 
some of the best views in the world at the  
Clubhouse restaurant dining area.

Quad Quest
Ride to some of the more inaccessible parts 
of the island with incredible Whitsundays 
views when you hit Hamilton Island’s fire trails 
and tackle the natural terrain on a Quad Bike 
Adventure Tour for those 16 years of age and 
over. Younger thrill-seekers, aged six to 14, can 
enjoy the ‘Quads for Kids’ adventure course.

Rejuvenate Revive
Nestled amid the lush tropical greenery 
near the main Resort Centre is one of 
Hamilton Island's most indulgent sanctuaries 
- Spa wumurdaylin, an oasis of peace and 
tranquillity. Indulge your body, mind and spirit 
with a variety of spa treatments, massages 
and skin therapies using the soothing 
signature LI’TYA and Waterlily natural products.
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www.tss.qld.edu.au

Doctor

Premier
Orchestra
Conductor

CEO

Sports
Administrator

Scientist
Creative
Director

Stockbroker

Lawyer

CFO

Major-General

Over 14,567 
REASONS
Since 1901, The Southport School (TSS) has 
been the school of choice for the parents 
of over 14,567 boys. TSS gives your son 
real skills for today - and tomorrow.
 

Expressions of Interest are currently 
being taken for Years 4, 5, 8, 10 and 11

CALL 1300 877 269 

 

Today’s Smarter Students
tomorrow’s success stories 

TSS is an Anglican school on the Gold Coast offering day and boarding 
opportunities from Prep Year to Year 12 (boarding from Year 5)
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Register your attendance at www.bel.uq.edu.au/student-lecture-series 

 Wyatt Roy MP 
Federal Member for Longman; and

 Mike Conway  
Managing Director,  
The Wiggles.R SEMESTER TWO 
ARE:

For further information Phone: 07 3365 6568  
Email:  events@bel.uq.edu.au
Web:  www.bel.uq.edu.au/student-lecture-series 

The Faculty of Business, Economics and 
Law Dean’s Lecture Series gives you the 
opportunity to listen to, and connect with, 
high achieving young Australians. Each of the 
six lectures are presented by a guest speaker 
who is willing to share an insight into how they 
achieved success in their chosen field.  
The lectures are held throughout each 
semester and cover a range of topics 
including entrepreneurship, business 
dynamics, cultural issues and the presenters’ 
personal philisophies.

The Lectures are hosted by former Australian 
cricketer and UQ graduate, Michael 
Kasprowicz and are held during lunch time at 
a venue on the St Lucia campus. The Series 
aims to enhance the UQ experience for our 
students and better equip them for when they 
embark on a career of their own.

SPEAKERS FOR SEMESTER ONE WERE:

 Ben Southall  
Winner of Tourism Queensland’s  
“The best job in the world” competition;

 Mark Sowerby 
Managing Director,  
Blue Sky Funds Management; and

 Brett Clark 
Founder and Managing Director, ePharmacy; Managing 
Partner, Chemist Warehouse.

SPEAKERS FOR SEMESTER TWO ARE:

R SEMESTER TWO 

Make the most of your UQ experience

BUSINESS, ECONOMICS, LAW & TOURISM  

DEAN’S 
LECTURE SERIES

  MARKETING COLLATERAL 

brochures, leaflets, flyers, invitations

For further information

SPEAKERS FOR SEMESTER ONE WERE:

Ben Southall 
Winner of Tourism Queensland’s 
“The best job in the world” competition;

Mark Sowerby
Managing Director, 
Blue Sky Funds Management; and

Brett Clark
Founder and Managing Director, ePharmacy; Managing 
Partner, Chemist Warehouse.
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MAZU ALLIANCE LIMITED PROSPECTUS 

6262 6363

SECTION 6     BUSINESS MODEL

6.5 Project Budgets

 Exchange Rate
Currency exchange rates fluctuate daily.  In this Prospectus, a number of financial calculations have initially been performed 
in RMB, and then converted to AUD using the Exchange Rate as defined in the Glossary of this Prospectus, which is 1.00 
AUD = 6.50 RMB.

Where figures are quoted in RMB, any reference to AUD is a conversion to Dollars calculated strictly on the basis of the 
Exchange Rate.  Fluctuations in the value of the AUD with respect to the RMB over time may impact on the realisation of 
the AUD amounts set out in this Prospectus.

 Forecast cost of construction
The Company forecasts the following expenditure on construction of civil infrastructure, community facilities, commercial 
facilities, and business and tourism infrastructure over the construction life of the project.  Details are set out below.

Nature of Investment
Amount of Investment  

(RMB 10,000)
Amount of Investment (AUD 

‘000)

Civil Infrastructure   

Investment in civic road works and pipelines 4,561 7,017

Field engineering and earthworks 1,600 2,462

Fencing work 208 320

Land cost 61,056 93,932

Management fees 6,000 9,231

Total Investment in Civic Infrastructure 73,425 112,962

Community Facilities   

Main part of Mazu Temple and project management office 4,025 6,192

Axis of Mazu Culture 37,995 58,454

Gates and parking lots in the style of the Song Dynasty 3,250 5,000

Landscape construction in Mazu Culture Park 31,590 48,600

Total Investment in Community Facilities 76,860 118,246

Commercial Facilities   

Cross-strait Mazu Beliefs and Cultures Zone A 7,965 12,254

Cross-strait Mazu Beliefs and Cultures Experience Zone B 16,500 25,385

Cross-strait Mazu Beliefs and Cultures Experience Zone C 9,600 14,769

Mazu beliefs and customs Recreation Experience Zone D 8,100 12,462

Holiday Zone for Five-element Regimen 13,500 20,769

Total Investment in Commercial Facilities 55,665 85,638

Business and Tourism Infrastructure   

Song Dynasty style Commercial Street 5,250 8,077

Song Dynasty style Taverns 10,000 15,385

Integrated Residential and Commercial Zone 48,000 73,846

Total Investment in Business and Tourism Infrastructure 63,250 97,308

Total Investment for the Project 269,200 414,154

➢ ➢Real Estate – other
  Short stay accommodation

 Accommodation tariffs will be charged for occupancy in short stay facilities.

  Sale of Villas

 Significant profits will be generated from the sale of villas in Mazu City.

  Retirement village

 The Company will generate income from the sale of housing in a retirement village to be constructed, and from the 
operation of the retirement village.

➢ Bank Credit and Debit Card Fees and Other Payments
  Credit Cards

 The Company has agreements in principle for the issue by a major bank of Mazu branded credit cards, on which the 
Company will earn commissions on each transaction that occurs where the credit card is used.  This is anticipated to 
generate a significant and growing revenue stream for the Company.

  Debit Cards

 Company has agreements in principle for the issue by a major bank of Mazu branded debit cards, on which the Company 
will earn a fixed fee on each transaction that occurs where the debit card is used.  This is anticipated to generate a 
significant and growing revenue stream for the Company.

 In addition, the Company has agreements in principle for the Company to receive a portion of the interest earned by the 
cardholder on the credit balance in their account.

 Further, the Company has agreements in principle for the Company to receive, subject to the election of the cardholder, 
small regular monthly donations by the cardholder payable directly from their account to the Company.
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Short stay accommodation

Accommodation tariffs will be charged for occupancy in short stay facilities.

Sale of Villas

Significant profits will be generated from the sale of villas in Mazu City.

Retirement village

The Company will generate income from the sale of housing in a retirement village to be constructed, and from the 
operation of the retirement village.

Bank Credit and Debit Card Fees and Other Payments
Credit Cards

The Company has agreements in principle for the issue by a major bank of Mazu branded credit cards, on which the 
Company will earn commissions on each transaction that occurs where the credit card is used.  This is anticipated to 
generate a significant and growing revenue stream for the Company.

Debit Cards

Company has agreements in principle for the issue by a major bank of Mazu branded debit cards, on which the Company 
will earn a fixed fee on each transaction that occurs where the debit card is used.  This is anticipated to generate a 
significant and growing revenue stream for the Company.

In addition, the Company has agreements in principle for the Company to receive a portion of the interest earned by the 
cardholder on the credit balance in their account.

Further, the Company has agreements in principle for the Company to receive, subject to the election of the cardholder, 
small regular monthly donations by the cardholder payable directly from their account to the Company.
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P.O.Box 1414 Chatswood NSW 2057    PH: 02 9410 2313    E: info@goodwords.com.au

  EVENT MANAGEMENT 
event creation,  production, direction, invitations



P.O.Box 1414 Chatswood NSW 2057    PH: 02 9410 2313    E: info@goodwords.com.au

  EVENT BRANDING, MARKETING, AND MERCHANDISE

conference banners, program, posters, products, online ticket sales



P.O.Box 1414 Chatswood NSW 2057    PH: 02 9410 2313    E: info@goodwords.com.au

  BOOK COVERS AND PRODUCT BRANDING
cover illustrations, manuscript layout 
and product mock ups
cover illustrations, manuscript layout 
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  CALENDARS, DIARIES, DESK CALENDARS

design, packaging promotional brochures and point of sale displays
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  ILLUSTRATIONS  

custom illustrations for postcards, site maps, plans, products, and visuals
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  ONLINE  BRANDING
logos and website masheads for spiritual website, radio station and individual shows
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  WEB  DESIGN
page design, logos, banners and illustrations
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